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A-TV – Your Media Partner with Style 

(35 Years of Experience) 

 
Aichfeld-TV (A-TV), part of the HJS MEDIA WORLD, has been bringing your stories to the public for 35 years. 
We research, develop, conceptualize, produce and publish content. Take advantage of our services and 
solutions as well as the reach offered by our media in combination with our TV channels, online platforms and 
social media channels. Integrate our services into your marketing strategy. With us, you reach all relevant 

target groups across the entire DACH region (Germany, Austria, Switzerland), across all media. 
 

(More Informations you will find online under www.journalismus.at/de)   
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As media professionals and producers, we provide you with our full expertise. (Foto: HJS) 

 

Dear Business Partners, 
 

Thank you for your interest in the services of HJS MEDIA WORLD by Aichfeld-TV (A-TV). For 35 years, we have 
been providing high-quality communication solutions in the DACH region. Below you will find detailed 
information about our services and how you can effectively organize your market communication with us in 

German-speaking markets.   
  

Efficient B2C and B2B Communication 
 
Our goal is to ensure that you reach your relevant target groups efficiently across countries and media 
channels via our TV channel, media brands, online platforms and social media (Facebook, LinkedIn, Instagram, 
Telegram, TikTok), with minimal wastage. Our thematic focus lies in tourism, culture, business and healthcare. 

Quality matters more than quantity, both in B2C and B2B communication. At the same time, we enable you to 
integrate our high-quality journalistic platforms into your content marketing strategies.  
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One Story – Multi Media 
 
We have developed a one-stop shopping concept that equally integrates TV & film, print/e-paper, online 
media and social media into a unified media mix: One Story – Multi Media. Together with you, we develop 

tailored communication concepts across TV, print, web, social media, image, film and events, and implement 
them directly across our platforms—ensuring omnipresence and minimal wastage.  
  

Content Matters 
 
Today, B2C and B2B communication largely takes place online and via social media. However, audiences do 
not want to completely abandon traditional media. Therefore, experienced media professionals Walter Winter 

and HaJo Schlobach have bundled all activities under the HJS MEDIA WORLD umbrella. Their mission: produce 
journalistic high-end content with strong informational and entertainment value, creating premium 
environments where commercial content performs exceptionally well.  

One-Stop Shopping for Your Needs 

As a marketer, you pursue a wide variety of communication objectives with your marketing activities. These 
range from building or further developing brand image and product advertising to advertorials in many 
different forms. To achieve this, you may produce relevant content yourself—or have it produced by partners 

such as A‑TV. What distinguishes our media group from both agencies and other media companies is our 
ability, under the One Story – Multi Media label, to both produce high-quality commercial content for you and 
distribute it through our own media channels and platforms. At the same time, we consistently create 
audience-oriented, high-end journalistic content that meets the highest editorial standards. 

The Right Channels Matter 
 

The media environment has become increasingly complex and expensive. Many companies invest heavily in 
algorithm-driven advertising systems such as Google without knowing exactly where their audiences are. The 
result is massive wastage. A-TV offers a powerful alternative. 
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Better than Google & Co. 
 

HJS MEDIA WORLD is a counter-model to mass-driven search engine advertising and purely linear media. We 
work multi-linearly and target decision-makers and qualified audiences directly through special-interest media 
and TV formats. This is our unique selling proposition—reaching up to 4 million recipients across the DACH 

region. 
 
With kind regards,   
  

Walter Winter, HaJo Schlobach  
(A-TV / HJS MEDIA WORLD)  
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We create stories that spark conversation and debate.  (Foto: HJS) 

 

ONE STORY – MULTI MEDIA – COMMUNICATION WITH A‑TV 

At the core of everything we do are the communication needs of our clients. These needs determine which 
media, formats and platforms A‑TV selects in order to deliver the most effective communication solutions 

across the German‑speaking DACH region (Germany, Austria, Switzerland). We work very closely with you, 
placing at your disposal our media market expertise and comprehensive know‑how, built and refined over 
more than four decades. Our service portfolio ranges from operating our own TV channel (terrestrial and 
cable) and the creation of (cross‑media) content and formats, to media‑ and country‑spanning distribution, as 

well as professional performance measurement—such as brand awareness and image impact. 

OUR MEASURES FOR OPTIMAL COMMUNICATION 

We recommend that our clients implement communication activities on a regular basis, including:  

• researched TV reports, case studies, interviews, etc. 

• TV‑ready round tables and networking events such as panel discussions  

• press conferences for special occasions such as people & mergers, financial results, product 

launches, trade fairs, and similar events 

We also understand this to include the placement of commercial content, such as:  
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• customized content in video, image and text format, distributed via cable TV / DVB‑T, social 

media, online platforms and print media 

• print advertisements, banners and other forms of advertising   
 

ONE STORY – MULTI MEDIA AND MULTI‑LINEAR COMMUNICATION SOLUTIONS 

The era of purely linear communication solutions has been over for quite some time —at the latest since the 
rise of broadband internet and social media. In both B2C and B2B communication, marketing decision ‑makers 
often no longer know where and how to reach recipients and potential customers. Search engines such as 

Google & Co. are among the main reasons for this. 

This makes it all the more important that relevant information is made easily accessible to recipients at the 
right time, in the right scope and in the right format. Search engine optimization (SEO) plays a crucial role in 

this context. At the same time, especially in B2C and B2B communication, it is essential that recipients, 
prospects and potential customers are continuously engaged by solution providers with interesting, 
cross‑media content presented in an engaging and compelling way. 

YOUR BENEFIT – OMNIPRESENCE, EFFICIENCY AND VALUE FOR MONEY 

For decades, the media professionals at A‑TV have been addressing this highly complex communications 
environment under the umbrella of the HJS MEDIA WORLD. The result of their work is a set of unique, 
multi‑linear, cross‑media and cross‑border communication solutions—in other words: One Story – Multi 

Media™. 

Your benefit is media‑ and country‑spanning omnipresence throughout the German speaking region. This 
allows you to make your market communication even more efficient—at highly attractive prices. Contact us. 
We will be happy to prepare a tailored offer for you.  
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With “One Story – Multi Media” and our media mix, we create reach.  (Foto: HJS) 

 

TV, Media & Modules 
 

HJS MEDIA WORLD integrates business, logistics, politics and economy formats into A -TV’s film and video 
production. Founder Ing. Walter Winter is one of the pioneers of Austria’s private TV industry and played a key 
role in the development of ATV and ORF digitalization. Together with HaJo Schlobach, he is launching 
blogistic.TV, initially in Austria and later across the entire German-speaking region. 

 

TV Formats (Excerpt) 

 
FIRST MOMENTS – STARS UP CLOSE 
Personal interviews with renowned entertainers such as Alfons Haider, Peter Kraus and Roberto Blanco.  

 
HEALTH OVER BREAKFAST 
A popular format connecting medical professionals and health-conscious audiences. 
AUSTRIA HAS FLAVOR 
Top Austrian chefs showcase live culinary excellence from premium hotels. 
 
DRIVER TIPS WITH ÖAMTC 
From tire tests to innovations in automotive technology in cooperation with Austria’s automobile club.  
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AUSTRIA LOUNGE / GERMAN LOUNGE 
Two talk formats focusing on business and politics. 

 

UNIQUE IN THE GERMAN MEDIA LANDSCAPE 

 
With its comprehensive media portfolio, social media formats and TV channels, A ‑TV is the go‑to address for 
precisely reaching top decision‑makers in the European economy. 
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Whether on‑ site interviews or large‑ scale events, we have the right teams and the right technology in‑house to meet your 
requirements. (Foto: HJS) 
 

TV FORMATS AND PROGRAMMING 

As part of the HJS MEDIA WORLD, A‑TV offers a range of TV formats and also publishes several web and 
print titles. Although these print products continue to be in demand among marketers, the media 
company now publishes print editions only when required and when they are economically viable. This is 
becoming increasingly rare, as the advertising rates demanded are paid less and less frequently.  

(All programs marked with an asterisk () are third‑party productions for which A‑TV Aichfeld holds the 

broadcasting and marketing rights in the German speaking region.)*  
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YOUR PROGRAM SCHEDULE AT A‑TV 
 
Programs                 currently aired weekly 
 
In addition to our regular TV reports and TV formats—such as “Health Over Breakfast”—from the region 
of Styria and from across Austria, we are planning monthly thematic focus topics for 2026. These will be 
broadcast as part of our weekly TV coverage and then compiled into a comprehensive feature report at 

the end of each month. At the same time, online‑ready short reports will be produced for our web 
platforms and shared via our social media channels. 
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Monat Programm / Themenschwerpunkte 

 
January The best ski resorts and winter tourism destinations in Styria. Ski Heil! 

 
February Cultural and sports venues of Styria in Graz. Styria is more than just green.  

    

March Styria as a business and logistics hub, with reports from Graz to Koper (Slovenia).  

 

April Health and wellness in spring. The best thermal spas and healthcare hotels in Styria.  

May Stories from Styria’s past. Historical insights from the region.  

 

June The music, culture and sports summer is just around the corner. What Styria has to offer.  

   

July Summer and autumn holidays right on Styria’s doorstep: Mediterranean Slovenia.  

 

August Styria as a center of business: from high-tech and logistics to Red Bull. 

 
September Sports in nature: the best golf courses in Styria. 

 

October Graz: What the political autumn will bring. 

 

November One year of the Koralm Tunnel: what it has brought—and will continue to bring—to Styria. 

 
December Christmas: the most beautiful Christmas markets in Styria.  
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If required, we also organize small and large events for you. (Foto: HJS) 

TV ADVERTISING, PRINT ADS, BANNERS & MORE 

Across our media brands and all platforms, marketers have access to a wide range of advertising formats. 
Below is a brief overview of our most popular advertising solutions. 

TV COMMERCIAL PLACEMENT 

As is typical for a private television broadcaster, marketers can book their TV commercials with us at 
reasonable rates. Commercials are aired between the respective TV formats. At the same time, TV clients 

benefit from the full range of TV advertising opportunities available. 

A‑TV FILM SOLUTIONS 

Film content—such as corporate image films, user stories, explainer videos and more —has become 
increasingly important in the digital age. We produce your film, edit your interviews or create short 

promotional videos. When required, we combine video content with written editorial content and publish it 
across our TV channels (cable & DVB‑T), web platforms, as well as our YouTube and social media channels. 

PRINT ADS 

Of course, marketers can also place their familiar, classic print advertisements in our print and e ‑paper 
publications. 
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BANNERS 

Banners are an essential branding element in online corporate communication. For this purpose, we create 
genuine advertisement placements on the homepages of blogistic.net, danube ‑business.net and similar 

platforms, and/or integrate them into editorial articles, including hyperlinks if required.  

CUSTOMIZED CONTENT MICROPAGES 

Here, marketers have the opportunity to showcase their products, services and solutions with dedicated 

content on blogistic.net and danube‑business.net. We distribute the content of customized content 
micropages to our more than 50,000 followers in the German‑speaking region via social media platforms such 
as Facebook, Instagram, LinkedIn, Xing, X, Bluesky, Telegram and Pinterest—ensuring high visibility and 
relevance for your content.  

SOCIAL MEDIA SOLUTIONS 

Content marketing is about reaching audiences at every level: TV, print, online, social media and more. We 
ensure the effective distribution of content in all formats. For this reason, HJS MEDIA WORLD and its media 

brands maintain a strong presence on social networks such as Facebook, LinkedIn, Xing, Instagram, Telegram, 
Twitter and Pinterest (currently more than 50,000 followers). Through these channels, we promote top 
articles and special content, generating strong attention. Each month, such stories are shared by recipients up 
to 20,000 times. 

HJS EVENTS 

Within the framework of HJS MEDIA WORLD, A‑TV organizes both small‑scale and large‑scale networking 
events under the labels “Austria Lounge” and “German Lounge”, either at your premises or at a suitable 

external location. If required, we also broadcast these events live via our TV channels or online, record them, 
and produce a highlight video. 

Speak with us—we look forward to your inquiry. 

 

REACH OF OUR MEDIA 

B2B RECIPIENTS ACROSS OUR CHANNELS* 

  
Percentage 

Share 

 

Branche 

56,4 %  
 

Industry (production, manufacturing, processing (e.g. food, textiles, construction, metal, pharmaceuticals, wood, 

chemicals, electronics, automotive, mechanical engineering, paper, etc.)) 

 
20,3 %  Wholesale and retail trade (e.g. food, textiles, metal, pharmaceuticals, etc.)  

   

18,3 % Services (e.g. consultants, planners, software & IT, transport & logistics, telecommunications, management consulting, 
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shipping services, agencies, real estate companies, etc.) 

 

1,9 % Finance and insurance (banks, insurance companies, factoring companies, etc.)     

 

1,3 % Public authorities, organizations, and municipalities 

 

1,8 %1 Environmental technology and waste management (e.g. energy-saving technology, waste disposal, water treatment, 

recycling, etc.) 

 

Total Up to 4 million recipients in the DACH region 
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Marketers want to minimize wasted reach when communicating with their markets. With us, you reach high‑value communication 

audiences. (Foto: HJS) 

 

 
 

RECIPIENTS ON OUR TV CHANNELS 

Across Austria:     approx. 600,000 households 

Total:     currently approx. 3.6 million viewers 

The number can be increased at any time by activating additional federal states on our TV internet channels.  
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BUSINESS RECIPIENTS ON OUR SOCIAL MEDIA PLATFORMS* 

(Facebook, Instagram, LinkedIn, TikTok, Telegram) 

Up to 400,000 

Germany:  53 % 

Austria:   32 % 

USA:     8 % 

Switzerland: 7 % 

 

Percentage Share Branche 

18,3 %  Automotive (automobiles, automation, mechanical engineering) 

 

13,2 % Metal industry (metal production, metal goods manufacturing, etc.) 

 

13,9 %  Transport & Mobility 

 

11,3 %  Wood and paper (forestry, wood production, wood products) 

 

9,1 %  Chemicals (manufacturing, liquids, printing inks, etc.) 

 

15,7 %  Wholesale and retail trade (food, building materials, textiles) 

 

5,3 %  Services (logistics consultants and planners, software & IT) 

 
1,4 %  Finance (banks, factoring, etc.) 

2,1 %  Energy 

 

9,7 %  Agencies (PR, advertising, journalism, trade fairs) 

 

(*Werte soweit ermittelbar) 

 

A-TV PRICES   

Our objective is to enable you, as our partners, to reach your relevant target audiences in the 

German‑speaking region (DACH) as efficiently as possible through our TV media, online platforms, and social 
media channels on Facebook, Instagram, LinkedIn, TikTok, and Telegram. 

This includes all commercial communication formats — ranging from simple advertisements in our media, 

online advertising, and content marketing to marketing activities in the event sector and on TV channels. In 
other words, our remuneration is based on performance and reach. 

Please contact us either at our office via office@tv-aichfeld.at or directly by phone (see contact details on 
page 18). We would be pleased to advise you and provide you with a customized offer.  
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PAYMENT TERMS 

Payment is due immediately upon receipt of the invoice. In the event of late payment, default interest of 
15 percent as well as collection costs will be charged. The General Terms and Conditions and GDPR 

regulations apply 
 (https://journalismus.at/de/hjs-media-world/impressum-agb-dsvgo/). 

CANCELLATIONS 

Cancellations of advertisements (magazine, web, TV) can only be accepted if submitted in writing (by post or 
fax). No cancellation fees apply for cancellations made up to two weeks before the advertising deadline. 

For cancellations within two weeks of the advertising deadline, a 30  percent cancellation fee will be charged. 
For cancellations within one week of the advertising deadline, a 75  percent cancellation fee will be charged. 

In all cases, the date of receipt is decisive 

Cancellations for online advertising are not possible. 
Payments already made will not be refunded. 

 

 

 
We are paid based on performance. Please contact us — we would be happy to provide you with an offer.  (Foto: HJS) 
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MEDIA OWNER AND PUBLISHER 

ATV Aichfeld Film and Video Production GmbH 
Bundesstraße 66 
8740 Zeltweg 
 
Phone: +43 664 225 26 43 
or 
Phone: +43 676 433 14 93 
 
E‑mail: marketing@aichfeld-tv.at 
or 
E‑mail: office@journalismus.at 
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(v.l.) Walter Winter, Hajo Schlobach (Foto: HJS) 

 

BANK DETAILS 

ATV Aichfeld Film and Video Production GmbH 

Bank: Volksbank Steiermark 
 BIC: VBOEATWWGRA 
 IBAN: AT10 4477 0207 9160 0000 

VAT ID: ATU29385803 
 Commercial Register: FN 82591 h 

 

 


